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Hi, my name is Antdnio Pratas and I'm a

DESIGN LEAD &
PRODUGT DESIGNER




ABOUT ME

I'm a Freelance UI/UX and Product Designer and Design Lead with over 15 years experience in the industry.

| have worked in a number of high-profile advertising agencies, including Havas Digital, McCann London and AMV BBDO. I've also had
the opportunity to work in consultancies and client-side for clients such as Virgin Media, Roche and Novartis, and for other clients such
as DHL, Microsoft, Nescafé, Alpro, among others.

| have a long experience of working end to end in a project, from working closely to stakeholders and clients to understand their needs,
expectations and requirements, while also having hands on experience of designing both wireframes and visual designs, all the way to
creating and presenting interactive prototypes either with Invision or Principle.

| also have experience working with and creating design systems, component libraries, responsive designs, web and mobile apps (iOS
and Android). I'm also happy to focus more in the strategy side of things, and running user research and testing, creating personas and

running workshops alongside the design work.

Apart from this day to day , I've also written a book on Flat Design, a number of articles for design blogs, such as Webdesigner Depot
and Designmodo, and I'm a design mentor at Design Lab (trydesignlab.com).
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Working with Deltatre, the world's leading sports and
entertainment technology provider, I've worked on a
proposal for a re-imagined and re-designed mobile app for
SportsNet, one of the biggest Canadian English-language
sports specialty channel.

With a brief to propose new and exciting features, that could
attract a younger user base and lead to longer engagement
rates, this project involved a discovery stage where we
analysed the direct competition and similar markets to
understand how and where SN NOW could distinguish
themselves.

This project included discovery, research, creation of
personas, creation of wireframes, visual design and building
of prototypes, and some of the features that were proposed
included:

- Onboarding to better personalise the app experience to
the user

- League stories: easily allow the users to navigate through
the highlights of multiple leagues in a familiar and video
format

- Live score cards of multiple games to keep up with
multiple sports and games without having to watch each
individually

- Live streaming features such as watch with friends, to
allow users to watch a game with their network and talk
and comment on a private group chat on highlights and
real time plays, sharing highlights of a game to social
media

- Live game text feed, keep up with a game without
watching with play by play comments and short video/qif
of highlights

- Live betting and fantasy leagues
- Streaming to TV through Airplay and Chromecast while

using the mobile device as a second device experience,
allowing to chat or live call while the game plays on TV.
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ALPRO.GOM REDESIGN

| led the creative and visual part of a pitch proposal for the redesign and launch of the new
www.alpro.com alongside their new brand launch.

After a sucessful pitch presentation and winning the project, | was brought in as the Design Lead for
an initial discovery process and for the whole duration, where | was the responsible for the design
direction and final delivery of the website.

With a challenging deadline, 30+ countries to deliver to, a component library to create to templatise
our design into a CMS and with a new and responsive design to create and approve with several
client stakeholders, this was a very complex project but one that led to a very happy relationship with
the client and a great end result.

alpro ol

G0OD FOR YOU

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et.
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ALPRO COCONUT RANGE

COCONUT ORIGINAL
% St ﬂ ; Love our Coconut Original so much you always want one in the

cupboard? Then why not try our Coconut long life drink. With only 40
calories per glass and no added sugars* it will add a tropical twist to your
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a|pro day! Pop it in the fridge before use for maximum refreshment.
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COCO N UT This product is available in 500ml, 1.5L and 2L. Bl A
< > *no added sugars, contains naturally occurring sugars /
phmae **A varied, balanced diet and a healthy lifestyle is recommended for goed health
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Discover all our coconut range
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COCONUT ORIGINAL

Love our Coconut Original so much you

Discover all our coconut range

always want one in the cupboard? Then
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Worked as the lead designer for Shop Floor App for Chanel, an internal iOS app for
shop employees to manage stock, clients' purchasing habits, etc.

é

Work included mobile design, interaction design and prototyping in Principle for
an interactive fitting room mirror. 37 items
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VIRGIN MEDIA

While working at RMA/NTT Consultancy on the client side with Virgin Media, | was defined as
the Lead Ul Designer for Virgin Media new bundles page.

The objective of this project was to design on web a responsive design that would offer an app
experience on the web, especially important for the mobile.

The goal of the page was to upsell to new and existing customers different and new offers on
their services, such as extra sports packages, faster broadband or phone service.

The work included the design of the flow, the visual design and creation of a prototype and
micro animations such as "add to basket" animation to create a rich experience for the end
user.

Add to bundle

v View Basket

£29.00 a month
ﬁ £14.99 one-off

v View Basket

£29.00 a month
ﬁ £14.99 one-off

Sky Sports +£12.00/mo Pldyer Tv Bundle

Collection
Catch all the live sporting action, with all Your package;

the premium Sky Sports channels.

You are currently

3 < Back to bund!
personalising Broadband Phone
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£29.00

a month for 12 months

Your package:
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include Virgin
Phans line £14.99 activation fee
12 months contract

Change contract length >

v Talk Weekends Included

Discounts:

. o , o . . Homeworks: +£9.99 a month
Inclusive unlimited weekend calls to UK landlines/AA and No discounts included

Talk Mobile: +£8.00 a month

watch the latest big releases.

Your total price:

£39.00 a month
for 12 months

then £45.00 a month

More info Remove Promotions:

12 month discount

ESTCNEMA
Rogue One

Available now

Sky Sports HD +£8.00/mo
Pack Your total price:

Add Sky Sports HD and experience the
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for 12 months

Show call plans 4+ £14.99 one-off cost
12 month contract

Change contract length >

Email order summary

Checkout

Pick the extras you'’ll love to make it your own

Extras

View less A Add

£51.00 a month: 13-15 months
£58.00 a month: 156 months onwards

Your 70+ Channels £204.99 activation fee

12 month contract
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This was a 4 week project done with an internal Roche stakeholder that wanted to
revamp their internal paper and article website section. The main issue with the
current page was the amount of content and how hard it was to navigate, find and

consume that content. — = € Product Development

We proposed an app that provides a mobile reading experience so that any
employee can easily subscribe, find and read scientific papers and news articles. el & Kaiseraugst Product Development Product Developi
This was done using an altered version of design sprints, running 1 week long
sprints.

N
v
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On Monday I'd would define with the agency and client what the design goal of
that week would be, and then | would design and prototype the agreed features/
screens and on Friday we did 3 to 4 user testing sessions with employees to gather
feedback and input on the work done thus far. I'd implement those changes and
then would repeat the same formula each week.

. % [y
In 4 weeks I've achieved together with the client a minimalistic fully designed app Making HIV testing accessible — A step closer - : |
and prototype that every user was happy with and keen to use on their daily work to a world without HIV Making HIV testing accessible —
routines. This project was responsible for winning some work with the client

through the agency | was working with. A step closer to a world without
Five Questions with Anna Craig HIV

by Robert Smith, in Product Development
™ 5th December 2017

Five Questions with John Makowski
If you ask people what they understand by the

» . . . Channel Manager
word “access”, they often give two answers: it
means “giving away medicines for free”, or is

_, Roche joins ACRP's Workforce just another word for the price of drugs.

ACR P-I Innovation Steering...

Settings

Wolfgang Friede Keller (Head of Strategy and
Helping our Drug Development Teams with Business Development Emerging Markets) and
Fihical Consultation Service Jakob Butina (Life Cycle Leader Virology) at
Roche Diagnostics explain why neither of these
answers is strictly correct. They supervise the
Hemlibra US Approval Global Access Programme (GAP), which was set

up in 2014 together with the Clinton Health
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“ Es cn F E NESCAFE OUR SUBSCRIPTIONS HOW IT WORKS BUSY MORNINGS ABOUT NESCAFE COMMUNITY

Working with a Branding agency, I've designed a digital proposal
for a website and mobile app for a new coffee service.

FOR EVEN

Focused highly in respecting the brand of Nescafé and
translating it into digital, | focused in bringing the products to life B RI G H I E R
in imagery that reflected the lifestyle and the purpose of the M 0 R N I N G S
service, as well as the target market for this service.
. . ) Enjoy gquality time with your loved ones every busy d ’.:,54%,' y '
The mobile app connects to a smart coffee machine, allowing the morning with NESCAFE Classic, the fastest and most g%_“__‘ -
client to easily check the status of the machine, pour coffee, enjoyable way to enjoy a fantastic classic cup of NESCAFE. — "
clean, etc, as well as checking coffee drinking trends. 3 Th x} ’
SIGN UP NOW s 4
=
Make a coffee and maintain your machine
P N 5
Coffee Level
C) @y 87%
NESCAFE. OUR SUBSCRIPTIONS BUSY MORNINGS | ABOUT NESCAFE = COMMUNITY ‘2’;‘” Love
<>+ 32%
NESCAFE COFFEE SYSTEM v SPECIFICATIONS BUY NOW . 4
i Temperature
K & 4
B : - Bluetooth
—s PN -
7 . o ; N * On
NESCAFE 2
- -,-i?ma~,w~-.:ﬁ.'! -
The fastest and most enjoyable way to enjoy a J
fantastic cup of NESCAFE Classic. = < vNDlID COCEEE NI IMBE!
£ e YOUR COFFEE NUMBERS

SELECT A SUBSCRIPTION

Coffees Poured  Your coffee trends
W 124 B
Money saved
24se

Sam 1 pm 1:pm

HOW IT WORKS




Website design proposal for the Belgian pharmacy chain Goed.

As part of Goed's rebranding process, the company was looking for an agency to
redesign and develop their new website to match a new visual language and look.

While as a design lead at Appnovation, I've created some quick visuals to illustrate
a first visual proposal for their homepage alongside a pitch deck.

AAN HET WOORD

goed

Goed is de nieuwe naam van onze apotheken, hoorcentra en
thuiszorgwinkels. We bunde en integreren voortaan ons
ruime aanbod en de exper al onze medewerkers. Zo
kunnen we jou nog beter helpen om kwaliteitsvol en zo
zelfstandig mogelijk te leven.

goed goed goed

thuiszorgwinkel apotheek hoorcentrum

Elke dag opnieuw de gezondheid van onze
patienten bewaken en begeleiden. Daar doen

FAQ

J e Drodu C = Uie = adrke QadUWETKe K

verschil in het leven van onze klanten.

Onze talentvolle medewerkers zijn vastberaden en pas
tevreden als het helemaal goed zit.

veelgestelde vragen

wad ’ -~ o Ay 4 . v it ale iand
wat verandert er voor mij ais Kiant PN

Op dit moment enkel de naam en het logo. Maar je zal merken
al onze gezondheidsoplossingen steeds meer naar elkaar toegro

Goed is de nieuwe naam van onze apotheken,
hoorcentra en thuiszorgwinkels. We bundelen en
integreren voortaan ons ruime aanbod en de
expertise van al onze medewerkers. Zo kunnen
we jou nog beter helpen om kwaliteitsvol en zo
zelfstandig mogelijk te leven.

N

goed

thuiszorgwinkel

Lees meer




THANK YOU.

WWWw.pratas.co antonio@pratas.co +44 7454 719 656
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